Clyg’ssmedia

your success.

Market research

Mediaplanning

Consulting



...MyCrossmedia provides a wide range
of services in B-to-B media marketing:
Monitoring of domestic TV markets in

CEE, office-tools for the media business,
planning of pan-European cross media

campaigns - and finally in deep analysis

of international media markets...

practice and intelligence — global, regional
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Businessmodel

Service

Clients

Benefits

Services and consulting in B-to-B media marketing

Media agencies, media sales houses without research department,
entrepreneurs without media agency

Full time employed media analysts and planning staff generate high costs -
outsourcing of projects to a specialized agency gives flexibility

Fast services with controlled costs. First steps for entering markets without
long term agencies contract

2 decades of experience in the job, know how and high reputation in the

market plus excellent contacts to major media houses
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Services

Market- and media research

Marketing consulting

Crossmedia planning

Sales-support

International market- and media research, focused on
CEE, Asia including target group analysis

Business models in media marketing, TV-on air Pro-
motion, competitors monitoringin the media markets

Crossmedia planning for German and European ad-
vertising markets

Media-management systems, sales management,
tools for media planning, company presentations
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Market- and media research
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Market- and media research

Clients and targets:
Analysis papers of international media markets for advertisers and media houses to
support decision processes.

Contents:

All necessary major aspects: status quo of the political system and the media laws,
macro economic perspectives, competitors und major players in the advertising market,
growth perspectives of the medias in the advertising share, CPTs, focus on TV and
Internet, target group analysis.

Method:

Analysis of most recent research data (provided by the client or via data mining, f.e.
Nielsen, TNS, GfK, eMarketer, Screendigest, Gemius, WARC, ZenithOptimedia); annual
reports of major media houses in the market f.e. CME, MTG, RTL Group, SBS; market
studies of industry associations, f.e. IABs; breaking news of local newswires;
governmental statistics- and Telecom-offices and well reputed NGO'S.
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Market- and media research

Eastern Europe:

In international perspective, focus on
Romania, Czech Republic, Slovakia,
Poland and Russia

Eastern Europe

Romania________MlEstonia_______|
Hungary ____ llRussia |

Asia: In international perspective, focus
on China, Pakistan und South East Asia.

Country Profile Asia

|Media-and marketing dossier Asia [l
China_______JllJapan _____Wllindia |
Macau [l South East Asial 3

Taiwan Ectbssmedia

Africa: : In international perspective,
on South Africa

focus

Country Profile Africa

North Africa
West Africa

g

Cenlral Africa
East Africa
Souther Africa ) ScWgped

Macedonia
Montenegro

Croatia
Slovenia
Bosnia-Herzegovina

Kazakhstan

Uzbekistan

Azerbaijan

E
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Market- and media research

The dossiers:

Market and media portraits in structured country profiles with detailed chapters, contents
and executive summary.

Dossiers are provided as pdf in English. All tables and charts are Excel data easily
adaptable for client’s purposes.

Media- and marketing dossier Slovakia

back
Vobile market I Markets

Direct marketing

(i

YOUF Success
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Market- and media research: Case study Slovakia

The advertising market in Slovakia

Advertising m t

Slovakia

No.1_February 22,2010

Vour sscets

CHbissmedia

The advertising market in Slovakia

Media policies and legal ramework
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ver, onvy Deen paia iip senVicE i e DI W peRcE 10 Z00E, The 0% medE W O 1556 i repmcsa oy ®
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The advertising market in Slovakia

Long term evolution of the Slovak mediashare (%) net
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Evolution of the Slovak mediashare (mill EUR) net
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42 No.1_February 22,2010

Press outacor ntsmat Raio
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Market- and media research: Case study Pakistan

Television Market Pakistan

“ .The last few years
- = 3 =

have been very active
and promising for the

Television Market Pakistan
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20% June 2010

41 20 June 2010
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Market- and media research: Case study South Africa

Online market South Africa No. 1

ST

% “...Africa - the conti-
nent of opportunity...”

Edibssmega Sir Martin Sorrell, WPP

Sdtbesmedia Online market South Africa No. 1

The young target groups in South Africa

Online usage among South Afiica’s media

e-commerce in South Africa

No.1_7* July 2010

€ No.17* 1y 2010

Edyyssmedia

your success.



Market- and media research: Case study Vietham

Television Market Vietnam

Television market "... 80 million people, more than 20 mil-

l lion households, a scattered population
|

L (70% of WhiCh liy~sim-smsa sea e tas

pay-TV penefratid = Televiion Macket Vietnam

class, high persor  Table o contents

Vietnam

growth potentia
sign|

Jean-Noal Trenc. Chai
Canal Ovel

Yssmedia Television Market Vietnam

Viewership behavior infhe IV of Vietnam
v spentper day (mines) n Viewam

No.2_8'™ September2010 2 "
= .
Executve summar on
thsmodia Television Market Vietnam
Examples of IPTV Executive summary on the TV market of Vietnam

* Hghgrowthratesof the

omy. One of the youngest popuatons n Asa. Vividur-

people st v in ruralareas- dealfor TV, Cable TV ands:

Mobile TV in Vietnam
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No.2_8" september 2010
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Marketing consulting
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Marketing consulting

Focus:
Main focus on marketing of TV-niche channels, f.e. in Germany and CEE

Service:
Focus on analysis of the German TV-market / competitors monitoring; analysis of regional

TV-markets, f.e. Bavaria.

Dossiers:
Analysis of the competition between TV and internet. Hot trends f.e. Digital Video

Commercials or TV-convergence in Europe.
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Marketing consulting: competitors monitoring

Analysis of TV-niche channel sales strategies and regional TV-markets

Spot prices of TV niche channels in Germany 2009

Channel 06:09 09:13 13:17 17:20 2023 2301 0102 0206 Status
13 th STREET 90 € 90 € 90 € 420 € 600 € 360 € 360 € 90 € 2009
bio. 30 € 30 € 30 € 120 € 180 € 120 € 120 € 30 € 2009
Bloomberg TV 180 € 330 € 390 € 480 € 480 € - - - 2007

iscovery Channel - 180 € 240 € 360 € 450 € 270 € - - 2009
Animal Planet - 60 € 90 € 90 € 120 € 120 € - - 2009
Focus Gesundheit 90 € 120 € 210 € 240 € 450 € 270 € 90 € 90 € 2009
Passion 90 € 90 € ane 1R0 £ ann e 160 € - - 2nna

RTL Crime 90 € 150 €
RTL Living 90 € 150 €
Kabel Eins Classics 50 €
Sat.1 Comed 50 €

Audience flow zwischen RTL u. Fensterprogrammen Mo - Fri 17:45 - 18:45 ZG E14+ in 2008

|

®RTL Televsion 17:45- 18:00
12,8%

|

= we oc WM =
18:15
Histor 30€ 30€
- o -
Sources: channel pricelists, 30 Seconds spots 15,3%I :—g_';)'e RTL Fernsterprogramme 18:15

4 RTL Televsion - 18:30-18:45

Marktanteile Sat.1 Fensterprogramme Mo - Fri 17:30 - 18:00 ZG E14-49
25%
20% 19,1%
15,5% 157%
15%
12,9%
10,7%
10%
5%
0%
2005 2006 2007 2008 2009
-_—
= CMy medi
|
ssmedia
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Marketing consulting: Product development

Tailor made products for sales f.e. cooperations and bartering-deals arcross medias f.e.
TV and events

TV channel Musical

G—

Trailer integration (Games/Tickets)

—

.,3’&:. Fi

Indoor/ Outdoor — Ad/ Program leaflets
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Marketing consulting: Innovations monitoring

Dossiers monitoring TV and Internet convergence: hot trends, f.e. Digital Video

Commercials or TV-convergence in Europe

Internet Advertising Formats — Digital Video Commercials No. 2

Internet Advertising Formats

hol [

Digital Video Commercials ScHsmedia

“1 would say any retailer that is un-
able to, on a product level, drive
convetsion rates up at least 25%

through the use of video, is not im-

plementing video effectively.”

Justin Foster, President Video Commerce Gonsorfum, May 2010

z

Internet Advertising Formats — Digital Video Commercials No.

[Fp— ‘

Recall of Digital video commercials compared fo TV ads

tecall of Online video cor

Gnars reca Brand rscan Wesszga recail Lisabity

=Oniie vigeo commrcials  #TV s

2callof Online vidko commercials +TVads

TR ——

L

g
3
P

gi
§§
§ 2
i
i

Convergence

D
Top sales houses regarding traffic in the Internet in Germany

Edﬂ'}’ssmedia

VOUT SUCCEss

Unitedintemet Media 1976

Interactive Media CSP | 2071

Tomorrow Focus I 16,26

AOL Advertking | ) Leading tumover platforms in Germany (net Mio.€ 2009)

—_— 1926
S—  Loos
WEB.DE | 865

studivz | 208

MeineStadt de

iq me diamarketing 13,51 MSN.de

ProSieben.de.
Adiink Media 13,05 WyVideo
Sueddeutsche.de

RTL.de

2,0

Lokalistende
FOCUSde
icq.de
wetter.com
wer-kennt-wen.de
schuelerVz.de
satl.de
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Crossmedia planning
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Crossmedia planning: Strategies

Strategies of pan-European media campaigns in all medias; use of systematically collected
data in campaign archives. Evaluation of key data of planned campaigns, media-mix,
strategy and target group analysis.

Kampagne: Branche: Zeitraum von:|KWs:| Zielgruppe: [Merkmale: Budget: TV: Print: | Online: PoS: |Messe/ Werbe-
bi Events: mittel:
XXXX Bonussysteme 01.09.06 31.08.07 52 E 2049 20.020.000 € 73% 8% 3% 16%
XXXX Bonussysteme 01.09.06 31.08.07 52 HHF 20 59 20.000.000 € 61% 14% 1% 12% 1%
XXXX Bonussysteme 01.09.06 31.08.07 52 20.264.921 € 55% 22% 12% 9% 2%
XXXX Bonussysteme 01.09.06 31.08.07 52 E 1499 20.020250 €[ 54% 199 3% 5% 0%  10%
XXXX Bonussysteme 01.09) <[ sek: : [zeitaum  vonfkws:|  Budget: Zielgruppe:  [|Merkmale: 26 [zeitschiene T Fre- [istot verteilung: [KONTAKTEINETTINETTO[ & GRP [ TKP CpG Aff.
XXXX Bonussysteme 01.09 bis: quenz b | | G ||l
XXXX Bonussysteme 01.09
XXXX Finanzdienstieistung  15.08|0SF 30 Spot 01.0306 310506 13 290.000 € M 40 65 HHNE >1750- 8,28 9 1138 507 189 228 27 61,2 5727€ 474000 €
) ’ B DSF 30 Spot 01.0306 310506 13 290.000 € M 40 65 HHNE >1750- 8,28 9 1128 553 187 226 3 668 5247€ 434000€
XXXX Finanzdienstleistung  05.01) g 20 Spot 15.0805 300405 6 200.000 € K 6 14 688 9 2 224 19 062 9 32 285 10220€ 7.020,00 €
XXXX Finanzdiensteistung  01.10{psF 20 Spot 15.0305 300405 6 200000€ HHFM 18 49 37 9 1 272 518 115 312 45 140 67.73€ 250000 €
XXXX Medien 01.01|Kabel 1 20 Spot 02.0505 050605 4 80.000 € F 30 54 13,87 6 28 40 403 255 184 16 29 1982€ 274800€ 123
XXXX Medien 01.01/Pro7 20 Spot 02.0505 050605 4 131.000 € F 30 54 13,87 6 23 27 444 287 207 15 32 2973€ 412200€ 123
0K Medien 01.01[Kebel T 15 Spot 06.09.03 160903 15 100.000 € E 14 49 35,75 9 164 148 7 20 21 42 677€ 235100€ 102
—Kabel1 20 Spot 04.0903 140903 2 132.000 € M 30 50 14,997 6 17 71 34 296 21 61 1855€ 215700€ 126
Kabel1 20 Spot 08.0803 150803 1 55.000 € M 35 50 14,997 6 138 33 2 215 17 35 1672€ 1561.00€ 131
N24 30 Traler 24.0505 050605 2 97.500 € M 20 49 15,31 17 0 126 194 091 59 21 13 3918€ 5997,00€ 112
Sat.1 20 Spot 01.07.03 3007.03 4 168.000 € M 20 49 15 17 0 31 57 37 246 15 38 2950€ 442200€ 101
Sat.1 25 Spot 01.07.03 3007.03 4 200.000 € E 14 49 35.75 6 23 61 24 11 315 22 70 830€ 288400€ 99
Pro7 20 Traier 15.0505 150605 4 230000€  HHF 25 49 15,49 6 23 30 664 427 276 16 43 2663€ 4.12500€ 156
Pro7 20 Spot 13.0605 1007.05 3 640.000 € E 20 49 HHNE >2000- 1573 17 176 1943 574 365 34 124 3293€ 518000€ 124
Kabel1 25 Spot 01.0503 300503 4 250.150 € K 3 7 13 1120 60 175 246 35 85 4126 293400€ 100
Pro7 15 Traler 21.0305 100405 3 149500 €  HHF 14 49 167 6 20 25 6832 3653 219 19 41 1697€ 283300€ 169
Pro7 20 Traler 21.0305 100405 3 149500 €  HHF 14 49 16,7 6 20 25 745 377 226 2 45 1544€ 257700€ 170
Sat.1 20 Spot 02.0505 050605 4 317.000 € F 30 54 13,87 6 23 67 151 554 40 27 109 21,04€ 291800€ 123
Pro7 20 Spot 01.0205 280205 4 500.000 € E 14 49 35,75 9 163 4832 173 484 28 135 1036€ 370500€ 134
Pro7 20 Spot 01.0205 280205 4 500.000 € E 14 49 35,75 9 1 89 latelastig 5733 1678 469 34 160  873€ 312300€ 136
Pro7 30 Spot 01.0803 310803 4 500.000 € E 14 49 35,75 6 1 58 373 147 425 25 107 1341€ 465700€ 135
Pro7 25 Traler 01.0505 150605 6 500.000 € E 18 29 9,16 9 28 52 789 324 354 24 86 4373€ 4.46200€ 155
Pro7 25 Traler 01.0505 150605 6  1.000.000 € E 18 29 9.16 9 1123 1684 457 499 37 184 4566€ 4.18100€ 128
Pro7 25 Traier 01.0505 150605 6  1.000.000 € E 14 25 9.99 9 1123 1704 483 483 35 171 4514€ 451000€ 134
sat.1 20 Spot 01.0503 310503 4 588.000 € M 20 49 15 17 164 181 69 466 26 1209 3250€ 487300€ 103
Sat.1 30 Spot 01.0603 040703 4 677.700 € E 14 99 14,997 6 1107 154 276 438 55 244 100
Pro7 30 Traler 24.0505 050605 2 490.000 € M 20 49 15,31 17 0o 31 798 442 289 18 52 4720€ 7.23800€ 112
Pro7 25 Spot 13.0003 230908 15 200.000 € E 14 49 35,75 9 132 16 9 257 18 46 1254€ 435500€ 134
Pro7 25 Spot 09.0803 240803 2 380.000 € M 14 29 17,545 9 1 86 68 24 37 29 106 5530€ 357900€ 138
sat.1 30 Spot 01.0603 0407.03 4 677.700 € E 14 49 35,75 6 1107 80 163 468 49 230 107
Pro7 20 Spot 24.07.03 040803 15 160.000 € E 20 3 14,997 6 145 62 37 285 17 47 2578€ 338000€ 151
Pro7 20 Spot 04.0303 190303 2 422,000 € E 14 49 35,75 17 0 34 24 117 338 2 69 1764€ 6021.00€ 141
Pro7 25 Spot 01.0403 170403 2 261.000 € F 25 39 14,997 6 122 328 215 293 4,8 9372€ 583500€ 175
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Crossmedia planning: Case study Tourism

Strategic planning and reporting of media campaigns with €double mn budgets

Weekly listener share in Sicily

Radio 24 160

Documentation: TV, Print, Radio "

Spain_TV

Spain_Newspapers

Spain_Magazines

Radio Capital 529
France_TV R101 62

KissKiss

France_Newspap

4

665
Radio 105 682

Radio DEEjay | 1043

IAIRADIODUE J 1.063
France_Magazines ros1o0l \edia Sp|it

AIRADIO UN

P

-

<
e
(7]

[ Print  share OoHMultim  share Radio share Cinema  share TOTAL Country Share Print Inserts back
Netherlands TV of 798.597 €| 70| 1.117.259 197" o67| 5.085.434 4
= |_o93.111¢ o] 496.556€] 20000 744833 20,009 3 2482.777
1.252.000 €[ eosmd 268.536 ¢} 10557 000 2056816
Netherlands Newspapers a60550€| ouw] eavsd W/,F B
comd 106.410€]  woov| . 0.45%
c0s]  98710€] 100 X 06274 6544 000%) 4
Netherlands_Magazines UK_Magazines 5367.727€ 4450% 1.862.847€ 1546% 2.822.202€ 2342% 1.016214€  843% 491.670€ 4,08% 491500 € 98,76%
aly Radio Media share Country share Germany/A/
CH
v
20,60%
44,54, Htaly
= PV 42,19%
Spain
Spotsin dots Channel share in spot numbers
Slot Number Budget Share Slot Antena3  La Sexta TELECINCO
Morning o 11 7 I —
Daytime 20 79.050 € 17,15% Daytime 5 9 6 20 17,07%
Primetime 16 183750 € 39,87%) Primetime 5 6 5| 16 &
Late Nght 18 169950€ 3688% Late Night 8 5 5 18
TOTAL 78 460.860 € 100% TOTAL 24 31 23 78 .
Spain
Channel share in total budget Channel share in slotsin % dia o 0 Oct 2010 0 0 p20 Oct 20 0 b 20 0 GR
Antena3 La Sexta  TELECNCO Slot Antenad  La Sexta TELECINCO 3 8 39 40 0 3 0 2 0
Daytime. 21,13% 11,57% 17,15% TV diverse 30 off 4 ajlajsjolo 0 alajalaljo oJojojfflojojal alajalslojolojoJof ajajajajajoljolojolo]o 164
Channel share in dotsin € Primetime 59,98% (X 29.87% Anenad 10:00 Marara 30 1 1 2 1 1 120]
Slot Antena3 __ La Sexta TELECINCD Late Nght 14,2% 2,28% 7232%  36,88% Anena T 1 1 e 1 15
[Morning 76506 ____8910€ 11550 MENPLRRINS TOTAL 100% 100% 100% fnem3 203013 Noche_1% 1 L . 250
Daytime 35.40( Hanoch 30 L RN B il 24,0}
Primetime [T Spain: TV channel share in total TV budget Spain: TV channel share in Primetime —1 ot "‘ ': : ofolojoloflalal2 f olojolololofololil o : : 0lo0lotolofol 21212l : ofolotoolo 77§
rana z
Late Night 24.00( budget m'; 1 1 1 1 = 1
TOTAL 167.550 La Sexta La Sexta | 1 1 1 1) 16,
29,89% 24,67% ) 7 T 3 7 T 50
Antena3 Antena3 of[ 2|21 ool o0 0 A7 [2]0 o ofoflo[ o2 oA || | oo ofo[o[ af1| 1|of=2]o]o]ofo|o|o] as
35,54%
36,36% PSR ) 1 ] 1 il EE il 5
Dre Mesa” |3n il i1 il il 139
Noche 30 1 1 i1 K] 1 120)
Hancne : : I [ 59
ni—d 2j211jojolo 0 11120 nﬂﬂﬂﬂ]liZZDDDDDIII?IGGﬂGOD:E'
div, 0]0 ofi1lolofo 0 0 0ololafo olojofolo ol o  o}afslololofololofjoJofolidollo ofofoloO
1
" | P I 1 1 3
TELECINCO
TELECINCO 079N
33,75%
GRP in Slots CpGRP
siot Antena3  La Sexta TELECINCO siot Antena3  La Sexta TELECINCO —_—
278 1011€ — .
Daytime 15,0 135 162 447 Daytime 2.360€ 1900 € 1.411€ 1768 € —
Late Night 240 50 90 380 Late Night 1.000€ 6.690€ 6318 € 3.736€ —_—
TOTAL 76 39 49 164 TOTAL 2205¢€ 3.505€ 3104€ 2810€ your SuUcCcess.



Sales-support
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Sales-support

Workflow/ Inventory Tools:

Tailor made Excel tools in Visual Basic or Apple script to solve workflow deficits and
collect experience in the daily business before acquisitions of complex tools for analysis,
reporting and management of sales activities.

Media planning tools:

Consulting before acquisition of media planning software, initial training in software (print,
TV, online, OOH).

Sales contact:
Complete company presentations in Powerpoint; optimization of existing presentations.
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Sales-support: Workflow /Inventory tools

Tools for the complete workflow — planning to reporting.
Integrated workflow with Excel briefings and hyperlinks: Planning-> Booking ->Production

|Bel mmmmm Briefing datum: Ty Aufragsd dum; | rrra—
PR | 1 Betra P—
1 7 (s [ i L una e —
Kundenname  KdN&: | Kkenpag ———1
pomse: s 11 11 ] o ::
) ) ) Merkunal . - —
.............. T e P ] =y r ==
. |Gesamtvolumen: Startzeit: _ Endzeit: IL“"* 1 (etpackung.
o - T | | T | | | ! |
I LM iv/F i ; Titel: Form I
ex ommu i I I
uuuuuuuuuuuuuuuuuu Umel I I
T —
cerngam: |1
rwansche:
]
1 |.\! dwiin sche: | |
) |
ime Time. ) 10
T —
| —
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Sales-support: Workflow/ Inventorytools

Editing of TV-broadcast schedules by format changes from EDI-files into Excel

Einschaltplan
Zeitraum: 01.07.2007 - 31.07.2007
Wahrung: EUR
Kunde:
Ausgestellt am: 27.07.2009 11:35
Produkt:
Lange: 30
Datum Tag WB Startzeit Motiv Sek. Umfeld Preis
.07.2 Do 201 2 2 . 30 15.00 €
|—06.07.2009 Do 2020709 744 30 30.00 €
07.07.2009 Do 1020730 757 . 30 30,00 €
08.07.2009 Do 2020914 9:27 . 30 30.00 €
09.07.2009 Do 2020915 9:42 . 30 30.00 €
10.07.2 Do 2091604 16:14 . 30 180.00 €
11.07.2009 Do 2091605 16:29 . 30 180.00 €
12.07.2009 Do 2091606 16:47 . 30 180.00 €
13.07.2009 Do 2191705 17:38 X 30 540,00 €
14.07.2009 Do 2171904 19:46 . 30 450.00 €
15.07.2009 Do 2232008 20:01 N 30 750,00 €
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Sales-support: Company presentations

Transforming complex data and arguments from media research into tailor made

Powerpoint-presentations

Oberbayern und Miinchen: Konsum-Motoren

Miinchenist Nr.1 unter Deutschlands
Einzelhandelsstandorten mitgm-Preisen von
bis zu 300 Euro und 4 Hochfrequenzlagen:

Miinchens Kaufingerstrasse ist 2008 die
bestfrequentierte Einkaufsmeile Deutschlands:

Hochfrequenzlagen deutscher Stidte P frequenz di her Hochfreq
5
Miinchen KaufingerstraBe 14.130]
4 Frankfurt Zeil 12940
41 Kéin Schildergasse 12115
s 5 Stuttgart KénigstraBe 11.180

Kaufkraft Pro-Kopf-Index auf Kreisebene Bayern 2006

o Jsehr stk unter-

Minchen Berin  Hamburg [durchschnittich

_dudwschmtthch

sehr stark iber- i,
- Oberbayern und Miinchen: InternetafﬁnfurcrossmedlaleVerlangerungen

Der GroBraum Min

Quete: Acxiom 2004 Onliner-Anteil in Bayern nach Regierungsbezirken

656
| || J656

It in der Offentlichke t Ist von dcrm(hms(hcn Machart
présent/macht vele Aktionen

0% -

70% -

0% -

50%

0%

30% -

20% -

10%

o% T -

Hatgute Sprecher und Hatkompetente Reporter Hat cin ansprechendes
Moderatoren Senderdesign

von mnmz\ensememzu
wnterscheiden

42001 2002 52003 12004 2005 #2006 m2007 =2008 #2009

Image bayerischarT VL okalprogramme Image bayerischar TVA olalprogramme.

o ] &7 Ll &
Professionell Modern

Example: Hong Kong

Example: The Philippines

® TVad market

Online ad mi . pay.1visthe

= TV admarket
Total ad spending in 2008 was P180bn worth
US$3.8bn. TV having a share of 73% worth
15.8bn,a share of 39%, worth 2bnUS$.* 2.7bn US$.** The Philippines experienced
The market is dominated by Free-to-air TV 12%year-on-year growthin TV ad market in
channels, TVB Jade ahead of ATV Home, 2009.***
ATV World and TVB Pearl. Since 2 years Arecent Group M report indicatesthatmen
mobile pay TV launched on CSL,SmarTone- have cutdown on theirtelevision watching
Vodafone and PCCW. Smarlph onesand and started using the internet more while
improvingne « p, media
21Mbps have  Qutdeor, Radio, Print - and the fresh” and o gmwmg mediumintemet grabs basic functions of traditional TV
subscribers v

finance chan * Powerfulcompetitors in global Free- Sat- and Pay-TV
Infornational €"CrP Fo0. Tumer CNNHEO). BBC Word, NBC Universal, Bloomberg, CNBC, MTG, CME, P7S1,Viesat

otherchanne . Predominance of global media agency networks
Animax, El,a  GroupM(WPP) (386 2bn), VIVaKI (Publicis)($58. sbn), Ommoom Media Group ($40bn);Aegis Media ($33bn);
7on); a($18bn)".

Total ad spending in 2008 was HK$52bn, with
terrestrial TV at a mild 2% growth to HK$

Knowing the deci y
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-~ consumes-and Excusivevieverschb - Sodal medialinks
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Mvaneed Spot Formats Imeruuivity

= Business structure needs
= Timing until market approach
= Estimated revenues, investment plan

Real time Sales Reporting

Inventory Management

CMYssmedia
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Exclusivity

MyCrossmedia does not operate media-buying due to:

a) the dominating position of global networks
b) high capital risks
C) neutrality as a media-analyst.

MyCrossmedia devotes itself to the Code of Conduct of the German media agencies
organized in the OWM.

Neutrality and absolute discretion are fundamental principles.

ECMyssmedia

your success.




Biography

Director Media Consulting, ARBOmedia Almost 2 decades career in
the media business

—>International media marketing

Senior Mediamanager, Crossmarketing arvato

- Crossmedia marketing strategies for key accounts

Senior Kampagnenmanager, 71 Interactive

—>Tools for convergence strategies in TV channel conglomerates

Manager Marketing, BB Promotion

—>Event management, integration of major sponsors

Werbeberater, IP Deutschland

TV marketing at the leader in the German TV market

Marketing-Assistent, IngresASK Deutschland

—>Marketing of relational data bases

Studium der Kommunikationswissenschaften

>The scientific methods of modern media research ECMySSm edia

your success.




VIELEN DANK! Cnacubo!
Muito obrigado! Dziekuje!

1R 1 Tesekkirler!
Thanks a lot! 15][15][ = ;

Koszonom! Dekuji vam!
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MyCrossmedia
Thomas Andris
Media Consultant

Bereiteranger 12

81541 Mlinchen

Germany

Phone.+49 (0) 89/44452279

Fax 32 12 12 24 641

Mobile +49 (0) 171/4863743
thomas.andris@mycrossmedia.de
www.mycrossmedia.de

ECMyssmedia

your success.




